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Digital transformation has been excessively 

applied in promoting the effectiveness and 

efficiency of the tourism industry. Despite being 

valuable tools, suitable models of technology 

should be considered to support the sector's 

development. This study aims to investigate the 

models of digital transformation utilized by 

China to promote its tourism industry. The 

researcher ensured the validity of the data 

sources by collecting thirty-three articles from 

indexed journal databases such as Scopus, 

ProQuest, and Springer. The data sources were 

subsequently analyzed using content analysis, 

which began with coding to sort the data, 

categorize data into functional themes or groups, 

reduce data to distil substantial content into 

patterns or themes, interpret the identified 

patterns to derive conclusions that address the 

research questions, and validate to confirm the 

research's reliability and validity, ensuring the 

accuracy and consistency of the coding rules. 

This study found four primary digital 

transformation models to achieve the industry's 

goals: digital technology, digital finance, digital 

expertise, and big data. These models are 

considered not only necessary but also crucial 

models for the industry. This study recommends 

searching for other appropriate digital tools for 

different industries 
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INTRODUCTION  
In today's world, the tourism industry is experiencing a significant 

transition from conventional operational models to digitalization and 
intelligence, which has brought about significant transformative forces (Barykin 
et al., 2021). A plethora of new tourism formats and job positions have been 
created, including big data tourism analysts, innovative tourism solution 
designers, online tourism platform operation specialists, virtual tourism product 
developers, and intelligent tourism equipment technical support (Huyen & Nghi, 
2019). This is the result of the advent of new technologies and concepts. In 
addition to possessing comprehensive tourism professional knowledge, these 
positions necessitate practitioners to possess cross-disciplinary skills, including 
data analysis, information technology, and product innovation (W. Zhang et al., 
2024). Indeed\, the need to promote digital transformation is crucial to be 
considered. Furthermore, the prevailing digital transformation trend has 
resulted in substantial changes in production, research and development, 
management, distribution, and other areas (Z. Zhang et al., 2024). As a result of 
promoting the digital transformation and high-quality development of the 
tourism industry, the digital transformation and intelligent enhancement of the 
tourism space have been facilitated by improvements to digital infrastructure 
(Zhou & Chen, 2024). Therefore, it is advised that future initiatives concentrate 
on utilizing digital tools to facilitate the integration of ecological industries, 
thereby promoting industrial growth.  

Concerning this aspect, China is urged to continue nurturing intersectoral 
cooperation and supporting the expansion of industrial value chains to further 
advance the integrated development of tourism industries. It is imperative to 
underscore the significance of digitalization, with a particular focus on 
integrating pertinent digital components into the industrial integration process 
in the future (Li et al., 2024). In this case, digital transformation is a critical trend 
for organizations seeking to enhance their development due to the rapid 
advancement of digital technology. In response to the dual pressures of economic 
downturn and increasing uncertainty, an increasing number of tourism 
organizations have adopted digital transformation as their primary strategy to 
resolve the impasse in the face of adversity. Digital technology in China has 
thoroughly integrated into all aspects of tourism activities in the past few years. 
The introduction of emerging technologies, including online booking, virtual 
tours, and guest monitoring, establishes critical entry points for tourism 
companies to break down industry barriers, transcend the conventional mode of 
operation, and facilitate the movement of factors across space and time, thereby 
defining the future direction of the tourism industry (Yu et al., 2024). 

Moreover, a stable monetary policy should be implemented by 
government managers to facilitate the digital transformation of media 
corporations, which is most significantly influenced by the external 
environmental driving force, as evidenced by the predictive capabilities of digital 
transformation (Wang et al., 2024). Environmental drivers are the primary factor 
affecting the digital transformation strategies of Chinese media companies, as 
demonstrated by the ability of the ecological driving force to precisely and 
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effectively predict the behaviour of the Chinese media industry. The tourism 
industry has experienced substantial changes due to the proliferation of digital 
technologies. In this part, travel agencies provided travellers with fundamental 
information and options through static online brochures. The initial digital travel 
planning and customer service methods were manual and provided limited 
personalization (Ilieva et al., 2024).  

Equally important, from the tourism perspective, financial development 
results in a significantly increased availability of funds for investment by tourism 
business entities or enhanced access to money for purchasers of tourism products 
and services. In other words, a country's financial sector should be capable of 
providing access to low-interest financing, which will enable businesses involved 
in tourism to expand their operations and make tourist destinations affordable 
to customers (Michalak & Bartkowiak, 2021). Regarding this case, the digital 
transformation of the industry has been facilitated by the development of the 
digital economy, and the traditional tourism industry is currently grappling with 
the pressure and opportunity of digital upgrading. Expanding the tourism 
services trade can boost foreign exchange earnings, generate employment 
opportunities, facilitate the transformation and modernization of the tourism 
industry, and infuse new energy into China's high-quality economic 
development. 

Similarly, the expansion of tourism in numerous nations has been 
substantially influenced by financial development and information and 
communication technology (ICT). Its advancements have revolutionized the 
tourism industry, including marketing, management, production, and consumer 
relations (Michalak & Bartkowiak, 2021). For example, online marketing and 
sales allow tourism destinations and enterprises of all sizes to access a broader 
market. In the same way, potential travellers can view and purchase products 
online at any time and from any location without the need to interact with service 
providers in person. Likewise, financial development stimulates tourism 
expansion by guaranteeing that investors have access to funds to construct or 
enhance existing tourism infrastructure, thereby generating a greater demand for 
tourism. Hence, financial development implies that tourists can readily obtain 
funds to purchase tourism products and services. In this case, accommodation 
services offer temporary lodging at destinations, while travel agencies are 
responsible for designing itineraries, coordinating tours, and providing guide 
services (Luo & Liu, 2024). 

However, a significant number of professional education programs in the 
tourism sector continue to emphasize the traditional teaching of fundamental 
knowledge, including tourism management, tourism resource development, and 
tourism marketing. These programs offer relatively few practical applications 
and aspects of emerging technologies. These may result in a discrepancy between 
the market demand for graduates and the knowledge structure in the 
increasingly intelligent and digital tourism workplace, impacting their job 
adaptability and competitiveness (Yin & Yin, 2024). As a result, there is a need to 
revolutionize tourism strategies to promote brands and quality in the tourism 
field. In this field, the application of digital technology has significantly 
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influenced achieving essential tourism goals. Concerning the background of the 
study above, this study aims to investigate the digital transformation applied by 
the Chinese Tourism Industry, focusing on the models of technology used to 
enhance the quality of the sector. 
 
LITERATURE REVIEW 

This study chapter expounds on the related literature about how digital 
transformation emerges as innovation towards the times of development. 
Specifically, using digital tools has had significant impacts on the tourism industry. 
Therefore, the researcher spells out digital transformation and how it influences 
the tourism industry. 
Digital Transformation 

Jensen (1981) is recognized as the author of the first peer-reviewed scientific 
article addressing the subject of Digital Transformation, emphasizing the themes 
of technology and data management within digitized systems. Over the past 
decade, interest in Digital Transformation has grown significantly in academic 
research (Kraus et al., 2021). It represents a transformative process that reshapes 
traditional business models, introduces innovative methods for monetizing 
products and services, promotes long-term cost savings in production, and serves 
as a precursor to digital optimization (Lozic & Cikovic, 2024). This transformation 
and business model innovations have reshaped consumer expectations and 
behaviors, exerting substantial pressure on traditional firms while disrupting 
numerous markets. 

Furthermore, Sebastian et al. (2017) identify two key digital strategies 
within Digital Transformation: customer engagement and digitized solutions. The 
customer engagement strategy emphasizes fostering customer loyalty and trust 
through personalized and innovative experiences, often involving interactive 
opportunities. By utilizing data analytics, companies can identify and tailor 
offerings to individual customer needs, while social media platforms are used to 
create and sustain communities of interest. On the other hand, the digitized 
solutions strategy aims to secure a competitive edge by redefining a company's 
value proposition by integrating products, services, and data. This approach 
leverages existing digital technologies to anticipate and address customer needs 
effectively. 

Moreover, there are three primary external factors drive the necessity for 
Digital Transformation. First, the advent and widespread adoption of the World 
Wide Web have been accompanied by a surge of new technologies. Second, these 
emerging digital technologies are drastically altering competitive dynamics. For 
instance, technology has disrupted traditional competition in the retail sector, 
shifting sales toward relatively newer digital enterprises. Third, consumer 
behaviour is evolving in response to the digital revolution, with market trends 
indicating a significant migration of purchases to online platforms. Digital 
touchpoints are critical in shaping customer journeys and influencing online and 
offline sales (Verhoef et al., 2021). Fundamentally, digital transformation is a global 
phenomenon affecting business operations worldwide. While national borders do 
not entirely halt the momentum of change, the impacts of Digital Transformation 
are unevenly distributed across countries and regions. Policymakers and 
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businesses hold significant power in shaping a country's digital trajectory through 
regulatory and policy frameworks. Furthermore, a nation's level of economic 
sophistication plays a crucial role in determining its capacity to advance digital 
evolution (Grab et al., 2019). 
Tourism Industry 

The tourism industry is one of the most important sources of revenue in the 
globe which has been constantly evolving, with the emergence of new segments 
on occasion. In addition, the development of a tourism strategy as a tool for 
economic growth, and the identification of those in need of a strategy, can result 
in the development of product and marketing strategies. Tourism products 
encompass several aspects which touch urban, seaside, rural, ecotourism, wine, 
culinary, health, religious, culture, sports, educational, and business, which 
includes meetings, incentives, conferences, and events, among others (Camilleri, 
2018). Besides, appropriate strategies can bring about the improvement of 
profitability, the attraction of investment, the role of the government and business 
sector in determining the quality and quantity of the necessary resources, and the 
support of regional plans for tourism industry (Teshaboyeva, 2023). 

The tourism industry is also strongly advised to engage with Artificial 
Intelligence (AI). By utilizing AI's capabilities, enterprises can provide tailored 
services, enhance operations, and promote sustainable practices. For instance, AI-
driven chatbots and virtual assistants deliver immediate and tailored solutions to 
consumer requests, improving customer satisfaction and decreasing response 
times. Machine learning algorithms can process extensive datasets, including 
client preferences and behaviours, to provide customized travel itineraries, 
lodgings, and activity recommendations. The appeal of Blockchain technology has 
also extended beyond the tourism sector to encompass the consumer, energy, and 
healthcare sectors, among others (Prados-Castillo et al., 2023). 

Furthermore, AI algorithms may evaluate data about energy usage, waste 
management, and environmental effects to pinpoint areas for enhancement and 
facilitate the adoption of sustainable practices within the tourism sector (Madurga, 
M.A.G. & Méndez, A.J.G, 2023). Similarly, integrating blockchain technology into 
the tourism industry represents a significant advancement in sustainability, 
emerging as a compelling area of research aimed at enhancing the value chain of 
tourism services and increasing the overall efficiency and profitability of the sector. 
Implementing this technology in tourism has commenced among significant 
entities, including tour operators, airlines, and logistics companies. AI may 
enhance operational efficiency by examining historical data on booking patterns, 
occupancy rates, and pricing trends, offering revenue management insights, and 
optimizing back-end operations like inventory management and supply chain 
logistics. 
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METHODOLOGY   
This study is a systematic literature review in which the researcher aims 

to investigate the digital transformation models applied by the tourism industry 
in China. The primary objective of an SLR is to systematically synthesize existing 
research to address practical inquiries (Okoli & Schabram, 2010). Likewise, Mun 
et al. (2020) state that an SLR validates existing practices, resolves discrepancies, 
identifies emerging trends, investigates conflicting findings, and offers 
actionable recommendations for enhanced decision-making. In this study, the 
researcher selected thirty-three related articles indexed in Scopus, Proquest, and 
Springer to guarantee the quality of the research sources.   

Furthermore, content analysis is implemented in this investigation to 
analyze and interpret literature by categorizing it into themes, concepts, and 
terminology. Krippendorf (1985) outlined the content analysis procedures, which 
included unitizing to identify pertinent data and selecting appropriate texts or 
sources, such as articles, interviews, or videos; coding to establish a systematic 
method for sorting and categorizing data into functional themes or groups; 
reducing data to distill substantial content into patterns or themes for 
comprehension of the principal points; interpreting to analyze the identified 
patterns to derive conclusions that address the research questions; and validating 
to confirm the research's reliability and validity, ensuring the accuracy and 
consistency of the coding rules. 

 
RESULTS AND DISCUSSION 

This study discussed four primary models of digital transformations 
applied in China that further impact the tourism industry. The models comprise 
digital technology, finance, expertise, and big data. These models are essential to 
leverage due to the paramount benefits toward the effectiveness of achieving the 
industry's goals. More importantly, the appropriateness of the digital tools was 
also necessary to avoid misuse, which resulted in ineffective ways during the 
industrial programs. The following paragraphs explain the four models and the 
advantages for China's tourism industry.  
Digital Technology 

The construction of digital technology has become an essential investment 
in social development and an effective instrument for economic growth. Besides, 
digital technologies in China are critical to advancing tourism development by 
enabling technological upgrades and generating economies of scale (Liu et al., 
2021). It introduces a diagnostic instrument specifically designed to measure the 
digital transformation of service industries, with a particular emphasis on 
cultural tourism. (Lu, 2024). Besides, the level of dual innovation, exploitative 
and exploratory, in industrial performance can also be effectively enhanced 
through digital transformation. In fact, the impact of digital transformation on 
the improvement of exploitative innovation is more significant than exploratory 
innovation. Yet, the enhancement of enterprise performance through digital 
transformation is mediated by exploratory innovation and exploitation 
innovation. In this case, managerial authority can positively moderate the 
relationship between tourism industrial performance and digital transformation. 
To this point, the analysis results indicate that digital transformation's impact on 
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tourism industrial performance is more sounded in the east and central regions, 
high-tech industries, and firms with a high profitability status of industry in 
China (Wu & Li, 2023). 

Furthermore, digital technology eliminates information barriers by 
optimizing the construction of tourism platforms and other methods, improving 
the capacity to accurately market tourism products, effectively enhancing the 
precise matching of tourism supply and demand, and avoiding resource 
mismatch and waste(Novakivskyi et al., 2024). Innovative projects in the tourism 
industry, such as digital, intelligent, and networked smart tourism and digital 
virtual tourism based on AR and VR technologies, have been facilitated by digital 
technology, which has given birth to new tourism products and consumption 
patterns (Pencarelli, 2020). The quality of tourism services has been significantly 
enhanced by digital technology, which has optimized the digital tourism 
experience from the visitor's perspective (Vărzaru & Bocean, 2024). Besides, 
tourism satisfaction has also been improved due to online reservations, virtual 
queues, personalized tour itineraries, and intelligent guides, which positively 
impact the propensity to travel and contribute to the sustainable development of 
tourism. In addition, the digital economy has experienced robust growth because 
of the widespread implementation of digital technology, which has facilitated the 
development of well-organized, suitable, and cross-border international trade 
(Wu & Li, 2023. The digital services trade is emerging as a new source of future 
trade development, as it is an indispensable component of commerce in tourism 
industry. 

In addition, the role of digital technology is instrumental as it helps to 
reduce the marginal cost and increase the flow of tourists. Digital technology is a 
solution to the issues of the diminishing marginal effect of tourism inputs and 
the imbalance between the inputs and outputs of regional tourism, thereby 
promoting the improvement of tourism efficiency in terms of expense (F. Zhang 
& Cheng, 2024). Visitors can effortlessly pay for transportation, accommodations, 
attractions, and dining by, for instance, scanning a QR code. The contactless 
ecosystem in China is one of the most traveler-friendly destinations in the world, 
as it reduces transactional barriers, improves efficiency, and increases customer 
satisfaction. Hence, digital finance provides convenience and empowers 
businesses in the tourism sector, including tiny and medium-sized enterprises 
(SMEs). These businesses can broaden their offerings by utilizing fintech 
innovations, providing them access to digital loans, crowdfunding platforms, 
and other financial resources. 
Digital Finance 

The profound integration of digital technology and the real economy can 
be most effectively promoted through implementing digital policies, which can 
support digital technology transformation in multiple dimensions, including 
macro planning, industry guidance, and micro incentives (Zhang, 2024). This 
integration of the "digital industry" enhances the regional economy's capacity to 
withstand external economic uncertainty by further expanding the digital 
application ecosystem. With its advantages, it also accelerates the digital 
transformation of industries (Santoso et al., 2024) and promotes high-quality 
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socio-economic development since the digital economy has been extensively 
implemented worldwide (Zheng et al., 2024). 

Moreover, the positive impact of digital transformation is substantial 
when confronted with a high degree of marketization (Zhang, 2024). Digital 
finance effectively promotes the high-quality development of cultural and 
tourism enterprises by enhancing management efficiency, operational efficiency, 
workforce quality, and industry spillovers. It has been determined that digital 
transformation can improve the total factor productivity of cultural and tourism 
enterprises, and it has become a significant factor in the high-quality 
development of these enterprises (Sandhya & Varghese, 2023a). This conclusion 
remains valid following a series of robustness assessments. Besides, digital 
transformation can enhance cultural and tourism enterprises' quality by 
improving management efficiency, operational efficiency, the quality of the 
workforce, and the intensity of industry spillover effects, as demonstrated by 
mechanism tests (Tang et al., 2024). 

The tourism industry in the western provinces of China is achieving 
economies of scale by increasing returns to scale. The economic growth of the 
tourism industry can be reflected in the dynamic process from inputs to outputs 
in developing the digital finance, which is the foundation of tourism efficiency 
(Siriphanich et al., 2022). The structure of the tourism industry reflects the 
structural issues of industrial development, which demonstrates the matching 
and combining relationship of tourism efficiency. Tourism is responsible for the 
vital mission of revitalizing rural areas and promoting consumption. 
Nevertheless, the overexploitation of regional tourism resources and the 
degradation of the ecological environment have resulted from the tourism 
sector's accelerated expansion (Rosário & Dias, 2024). The equilibrium between 
supply and demand in the tourism market is the critical factor in attaining 
efficient development through consistent growth in the total volume of tourism 
due to the digital finance. 
Digital Expertise 

The tourism industry in China is undergoing a significant transformation. 
With digital expertise at the leading edge of this development, the industry has 
allowed businesses and destinations to modernize their operations and improve 
the travel experience. Advanced digital tools, including big data, artificial 
intelligence (AI), and cloud computing, enable businesses to collect and analyze 
traveller data, offering personalized services and targeted marketing strategies 
(Sousa et al., 2024). Besides, integrating digital expertise has also revolutionized 
the tourism infrastructure and destination management. Virtual reality (VR) and 
augmented reality (AR) technologies generate immersive previews of visitor 
destinations, enabling travellers to investigate them virtually before their journey 
(Sandhya & Varghese, 2023b). Furthermore, implementing innovative city 
initiatives fueled by digital innovation has enhanced urban tourism by providing 
real-time information on transportation, population management, and local 
attractions of China (Matos et al., 2019). 
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During the transition from traditional to digital business models, aligning 
digitalization with the operational model and attracting digitally competent 
individuals and essential technologies is crucial. As previously mentioned, these 
enterprises' human capital and innovation initially experience an increase before 
experiencing a decline as the profundity of digitalization increases (Zhao & Li, 
2024). Hence, fostering a culture of digital engagement and participatory 
leadership is crucial; encouraging employees to participate in digital policy 
discussions can align strategies with workforce expectations (Cuibai Yang et al., 
2024). Creating a supportive environment for digital innovation, including clear 
guidelines and resources, can drive competitiveness and growth in the 
digitalized tourism landscape. The significance of continuous investments in 
digital skills requires training for individuals working in the tourism industry. It 
is emphasized that cultivating a culture that promotes active involvement in 
shaping digital policies and ensuring that educational curriculums align with 
industry requirements are essential for attaining sustainable growth and 
innovation in global tourism human resources (Han, 2024).  

Indeed, being technologically savvy encompasses the extensive utilization 
of technology to enhance the efficiency of services, integrate all local institutions, 
improve information management, and enhance day-to-day activities (Cascio & 
Montealegre, 2016). Tourism necessitated the implementation of an appropriate 
technological platform that integrated data from local natural and heritage 
resources, tourists, actions, and consumption patterns to become intelligent 
(Matos et al., 2019). To maintain pace with the advancement of the digital 
economy and capitalize on the benefits that trade in digital services has provided 
to society, production, and life, China has a comprehensive understanding of the 
extent of the country's trade in digital services and the factors that influence its 
competitiveness. It will enable the government to leverage the competitive 
advantages of our country's trade in digital services further in the international 
market  (Zhao & Li, 2024). 
Big Data 

The advancements in industrial necessities cause the proliferation of big 
data technology. Inevitably, the development and operation management modes 
of numerous industries in society are revolutionized by this technology 
(Okechukwu Adewusi et al., 2024). Big data has permeated all facets of Chinese 
social and business lives due to the advancements in information technology. 
Tourism has emerged as the foundation of the national economy because of 
economic growth (Adaga et al., 2023). In responding to this matter, many 
provinces and regions in China are also adopting the big data and utilizing the 
technology to develop smart tourism and expedite the development of the 
tourism industry. Indeed, the development of innovative tourism is significantly 
impacted by the application value and significance of big data technology in the 
current information age (Chen, 2020). 
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Moreover, digital infrastructure forms the foundation for the economy's 
and society's digital development to support both digital government 
construction and enterprise intelligence transformation (Zhuang et al., 2019). As 
a result, most provincial and municipal governments in China established 
government data open platforms to promote the orderly release of data in the 
transportation, healthcare, taxation, and education sectors (Zhou & Chen, 2024). 
This openness enriches the data available to enterprises to promote their 
intelligence capabilities. Besides, China has also strengthened policy guidance 
and organizational support at the central government level. The application of 
big data in enterprises can significantly promote their intelligent transformation 
(L. Zhang & Zhang, 2025). Furthermore, tourism industry appears to become an 
essential component of the public's existence due to the evolution of the concept 
of life and the enhancement of the standard of living (Zhuang et al., 2019). Coastal 
towns are actively constructing international tourism islands to encourage the 
growth of the tourism industry. The application of big data technology to the 
analysis of tourism data has the potential to enhance the efficiency of the 
utilization of tourism data resources, generate more significant economic and 
social benefits, and further enhance tourism development (Chaowei Yang et al., 
2017). Tourism has begun to recognize the significance of big data on a global 
scale in the era of big data. Using big data technology for data acquisition and 
analysis can serve as a reference for decision-making in the tourism sector (Chen, 
2020).  

Hence, the emergence of the cloud era and the advancement of digital 
information technology has increased awareness of big data for the tourism 
industry in China (Chaowei Yang et al., 2017). According to most analysts, the 
creation of a company generates a vast quantity of unstructured and semi-
structured data of varying types that conventional data cannot adequately 
describe. Downloading these data to the relational database for analysis may 
incur excessive resource consumption. Considering this case, there is an 
increasing emphasis on applying big data technology to the industry (Siswo et 
al., 2024). To effectively process large volumes of data, the Chinese tourism 
industry implements specialized big data technology, which can be tolerated 
over time. The strategic importance of big data technology is derived from the 
specialized processing of meaningful data from vast amounts of data. In other 
words, the enhancement of the "processing capacity" of data and the realization 
of the "value-added" of data through "processing" are the critical factors that 
determine the profitability of the big data industry (Chen, 2020). 

In addition, the talent flow analysis system, which is also based on big 
data, is designed to emphasize the user and employs the business use case 
diagram to model the business analysis of the entire system (Nocker & Sena, 
2019). The system's user and rights management is the administrator's 
responsibility, where users may utilize the system function as usual following 
the completion of the registration process. Indeed, different visual information 
can be viewed by users following their requirements, such as talent distribution 
and talent flow information. The fundamental information on talents, including 
regional characteristics, economic impact, time, gender, and learning experience, 
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was obtained after a systematic study of the factors of talent mobility (Wang et 
al., 2021). Different types of center distances are calculated when new talent 
information is entered and categorized under specific talent categories. In the 
present era of big data, this is a novel data processing model that can 
continuously learn and improve itself to create new knowledge content based on 
the relevance of existing data. It is achieved through various fields, including 
networking, deep learning, information analysis, natural language, machine 
learning, and cognitive computing (Liu, 2021). 
 
CONCLUSIONS AND RECOMMENDATIONS 
Conclusion 

Digital transformation has evolved significantly in China's tourism industry. 
Using digital tools was fruitful in enhancing the effectiveness and efficiency of the 
sector by considering the most appropriate models to use. This study found four 
primary digital transformation models utilized by China's tourism industry, 
further escalating its profits. The models include digital technology, digital 
finance, digital expertise, and big data, representing each field in the industry. 
Digital technologies in China are essential for advancing tourism development by 
facilitating technological enhancements and creating economies of scale. Digital 
finance offers convenience and empowers businesses within the tourism sector, 
including small and medium-sized enterprises (SMEs). Moreover, China 
thoroughly comprehends its trade in digital services and the determinants of its 
competitiveness. Ultimately, applying big data technology to tourism analysis 
improves the efficiency of tourism data resource utilization, yields substantial 
economic and social benefits, and promotes tourism development. 
Recommendation 

Using digital tools in the tourism industry promotes effectiveness and 
efficiency. The government should pay more attention to this industry as one of 
the most influential sectors for the country's economic development by providing 
training for staff to increase their capability to work. Indeed, the roles of workers 
can inevitably be crucial to boost the development of the industry in various fields. 
By innovating digital tools, they can support their company and increase 
productivity. Besides, the owners of the industrial companies should also provide 
the necessary tools to equip the workers to advance their working activities. In 
addition, further research is needed to investigate complementary digital 
transformation models with divergent subjects and study methods.  
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